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Congress Schedule

at a Glance
Day 1 – Wednesday, 29 November 2017

10:00 – 12:00 Arrival, checking-in, and registration of delegates

12:00 Light outdoor lunch

13:00 Opening of Congress

13:15 Welcome by the Prof Adam Habib, Vice-Chancellor and Principal, Wits

13:30 Keynote address: The power of self-innovation – making an impact by navigating yourself 
through diffi cult times by Ms Basetsana Kumalo 

14:30 – 15:00 Tea/coffee and refreshments

15:00 – 16:00 MACE Annual General Meeting 2017

16:15 – 17:45 Tour of Wits campus 

18:00 Congress welcome cocktail

Day 2 – Thursday, 30 November 2017

08:30 Welcome back and logistical arrangements for Day 2

08:45 Peer learning and sharing engagement sessions

Parallel session 1: Trends in marketing and branding – 10 things you need to know! by Mr 
Saint-Francis Tohlang 

Parallel session 2: Databases – the how’s and what’s by Mr James Kydd

Parallel session 3: 
University websites – pitfalls and rewards by Mr Lovemore Nalube and 
Ms Marick Hornsveld

Parallel session 4: The effect of the provisions of the Protection of Personal Information 
Act (POPIA) on marketing in the higher-education sector by Ms Izette Schouwstra and 
Mr Werner Coetzee

09:45 – 10:15 Tea/coffee and refreshments

10:15 Plenary session 1: Brand reputation - creating trust during changing times by Mr Sean Fandam 

11:15 Peer learning and sharing engagement sessions

Parallel session 1: Telling research stories across multiple communication platforms, 
panel discussion facilitated by Mr Michael Ellis

Parallel session 2: International fundraising – challenges and rewards 
by Ms Sarah Archer

Parallel session 3: Branding and reputation issues in today’s changing and challenging times 
in the world of academia by Prof Jeremy Sampson

Parallel session 4: UWC’s access to success campaign by Ms Samantha Castle 
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12:15 – 13:15 Lunch

13:15 Plenary session 2: Achieve your impossible! by Ms Leanne Manas

14:15 – 14:45 Tea/coffee and refreshments

14:45 – 15:30
and 

15:30 – 16:15

Professional skills development sessions

Parallel session 1: Event management – how to capture the imagination and create a 
powerful image by Mr Tony Peng

Parallel session 2: Too rich, but also too poor – the UJ missing middle campaign by Ms 
Karen Coetzee

Parallel session 3: Making a communication audit fi t your needs – sharpening your 
message to suit your stakeholders by Mr Daniel Munslow

Parallel session 4: Disruptive digital technologies and augmented reality by 
Mr Rick Treweek 

Parallel session 5: Doing more with less: realising best practice marketing communication 
during austerity by Ms Shamiela Letsoalo

Parallel session 6: The legal considerations of using social media – including  defamation, 
privacy, hate speech and intellectual property by Ms Emma Sadleir

16:15 – 16:30 Closure of Day 2

19:00 Gala Dinner and MACE Excellence Awards Ceremony 

Day 2 – Thursday, 30 November 2017

Day 3 – Friday, 1 December 2017

08:30 Welcome back and logistical arrangements for Day 3

08:45 Feedback session: Showcasing of the Excellence Awards 
by Dr Amanda Hamilton-Attwell, Chairperson of the Adjudicating Panel

09:30 – 10:00 Tea/coffee and refreshments

10:00 Topical panel discussions

Panel discussion 1: Differentiated recruitment strategies – challenges and rewards facilitated 
by Ms Ilze Bakkes 

Panel discussion 2: Student funding – the elephant in the room facilitated by Dr Connie Israel 

Panel discussion 3: Fake news: is it taking over the media space? The Bell Pottinger case 
study – where do you draw the line? facilitated by Dr Glenda Daniels

11:00 Plenary session 3: Building a positive brand for South Africa by Ms Toni Gumede and Ms 
Sithembile Ntombela

12:00 Closure of Congress

12:30 Light lunch to go

13:00 Departure
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Chairperson’s 
Opening Remarks

Lacea Loader

MACE National Chairperson

I am excited to welcome you to the 2017 MACE Annual 
National Congress – the only annual gathering of its kind in 
South Africa.

Presented by the MACE Board in partnership with the 
University of the Witwatersrand (Wits), this year’s congress not 
only provides excellent professional learning and development 
opportunities for our delegates, but is also packed with an 
astonishing 36 energised and inspiring speakers.

A survey measuring the impact and experiences of delegates 
who attended last year’s Congress indicated the need for 
more peer learning and sharing sessions, as well as panel 
discussions. I am proud to say that all of this is included in this 
year’s programme.

The rate at which marketing, advancement, and communication 
has transformed over the past year has been immense. 
Our respective roles continuously require greater focus and 
commitment, as we continue to experience a variety of 
challenges on some of our campuses due to student protests. 
This scenario has created many challenges; most of all, the 
challenge to remain focused and committed, to continue seeking 
and understanding the power of innovation and creativity, so 
that we can keep on making an impact and adding value.

The theme for this year’s congress, ‘The power of 
innovation and creativity – making an impact and adding 
value’, is appropriate in so many ways, as it depicts not only 
the current landscape of higher education in South Africa, 
but it also encourages us to be innovative and creative in 
everything we do.  

Among the many activities on the programme to look 
forward to, is this year’s Annual General Meeting 
and the Excellence Awards Gala Dinner. I am proud 
of the newly revised format of the Excellence 
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Awards Programme, and the way in which it refl ects similar 
internationally-benchmarked award programmes.

I would like to thank the MACE Board for their support 
over the past year. Thank you also to the organising team 
of this congress. In particular, I would like to thank the 
Wits colleagues who assisted with logistical arrangements, 
Normah Zondo (MACE National Deputy Chairperson) 
for her unwavering support and commitment, Yolanda 
Brown for her extraordinary administrative support and 
her commitment towards the MACE Board, Cathy Cloete 
(MACE Vice-Chairperson in the Western Region) for taking 
care of the logistical arrangements of the Excellence Awards, 
and the team from XLMillennium for overseeing the general 
congress  arrangements. Thank you also to Jandré Bakker for 
coordinating the Excellence Awards in his own unique way 
over the past few years – you will be missed, and we wish 
you all the best.

 A further word of appreciation goes to the Carl & Emily 
Fuchs Foundation for their sponsorship contribution to the 
programme. 

The attendance fi gure of our annual congress is growing year 
by year, indicating the value which professional development 
opportunities like this has for our members and colleagues 
in higher education, as well as in the technical vocational 
education and training sectors. 

I wish you a successful and memorable 2017 Congress, and 
look forward to participating with you in the exciting and 
stimulating programme.

Enjoy!
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Congress Partner 2017

Prof Adam Habib

Professor Adam Habib is a Professor of Political Science, with 
over 30 years of academic, research, and administration 
expertise, spanning fi ve universities and multiple local and 

international institutions, boards, and task teams. 

Prof Habib is currently the Vice-Chancellor and Principal of 
the University of the Witwatersrand (Wits). He is also the 
Chair of Universities South Africa, which represents vice-
chancellors and higher education in the country. In these 
roles, he has been working with government, students, and 
other stakeholders to fi nd solutions to the recent wave of 
protests around funding for higher education. He has also 
focused on building African research excellence, and together 
with the University of Cape Town, Wits initiated the African 
Research Universities Alliance (ARUA). 

Prior to joining Wits, he served as Deputy Vice-Chancellor 
for Research, Innovation, Library, and Faculty Coordination 
at the University of Johannesburg (UJ). He also served 
as Research Director on Governance and Democracy, 
and Executive Director at the Human Sciences Research 
Council. He held several academic and research posts at 
the University of Natal, including Professor in the School of 
Development Studies and Research Director of the Centre 
for Civil Society. 

Prof Habib holds qualifi cations in Political Science from three 
universities, including the University of Natal and Wits. He 
earned his master’s and doctoral qualifi cations from the 
Graduate School of the City University of New York. His 
latest book, South Africa’s Suspended Revolution: Hopes 
and Prospects, has informed debates around the country’s 
transition into democracy, as well as its prospects for 
inclusive development. 

Prof Habib’s contributions recently resulted in his 
election to the American Academy of Arts and 
Sciences, in addition to serving as a fellow of both 
the African Academy of Science and the Academy of 
Science of South Africa.

Prof Adam Habib

Vice-Chancellor and Principal, 
University of the Witwatersrand
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Programme
D
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ay

 2
Day 1 – Wednesday, 29 November 2017

Time

10:00 – 12:00 Arrival, checking-in, and registration of delegates
at the University of the Witwatersrand (Wits) School of Governance, 2 St 
David’s Place, Parktown, Johannesburg

12:00 Light outdoor lunch served at the School of Governance

13:00 Opening of Congress
Opening remarks 
by Ms Lacea Loader, MACE National Chairperson 
Congress programme and proceedings 
by Dr Riaan C Els, Facilitator 

13:15 Welcome by the host institution
A word of welcome   
by Prof Adam Habib, Vice-Chancellor and Principal, University of the 
Witwatersrand (Wits )
with an introduction by  Ms Shirona Patel, Head: Communications (Wits) 

13:30 Keynote address
The power of self-innovation – making an impact by navigating yourself through 
diffi cult times 
by Ms Basetsana Kumalo 
with an introduction by Ms Normah Zondo, MACE National Deputy Chairperson

14:30 – 15:00 Tea/coffee and refreshments

15:00 – 16:00 MACE Annual General Meeting 2017
chaired by Ms Lacea Loader, MACE National Chairperson and 
facilitated by Dr Riaan Els, Honorary Member of the Board of Directors 

16:15 – 17:45 Tour of Wits  campus

18:00 Congress welcome cocktail hosted by the MACE Board of Directors 
Venue: Wits Art Museum, corner Jorissen and Bertha Streets, Johannesburg  

Day 2 – Thursday, 30 November 2017

Time

08:30 Welcome back and logistical arrangements for Day 2
by Ms Normah Zondo, MACE National Deputy Chairperson

08:45 Peer learning and sharing engagement sessions

Parallel session 1:
Marketing and Branding:
Trends in marketing and branding – 10 things you need to know!
by Mr Saint-Francis Tohlang 
with an introduction by Mr Thabo Mpumlwana, member of the MACE Board 
of Directors

Parallel session 2:
Advancement/Development:
Databases – the how’s and what’s 
by Mr James Kydd (DevMan)
with an introduction by Ms Candes Keating, member of the MACE Board of 
Directors
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Programme

D
ay

 2Time

Parallel session 3:
Communication:
University websites – pitfalls and rewards
by Mr Lovemore Nalube (Nedbank); Ms Marick Hornsveld (SU)
with an introduction by Mr Lizo Phiti, member of the MACE Board of Directors

Parallel session 4:
Issue Management:
The effect of the provisions of the Protection of Personal Information Act 
(POPIA) on marketing in the higher-education sector
by Ms Izette Schouwstra (NWU) and Mr Werner Coetzee (NWU)
with an introduction by Mr Maishebe Setlatjile, member of the MACE Board 
of Directors

09:45 – 10:15 Tea/coffee and refreshments

10:15 Plenary session 1:
Brand reputation - creating trust during changing times
Mr Sean Fandam (Head of Brand Identity, FNB South Africa) 
with an introduction by Mr Takalani Dzaga, member of the MACE Board of 
Directors

11:15 Peer learning and sharing engagement sessions

Parallel session 1:
Communication:
Telling research stories across multiple communication platforms
panel discussion facilitated by Mr Michael Ellis (South African Agency for Science 
and Technology Advancement – SAASTA), and including Ms Shirona Patel (Wits), 
Ms Caroline Southey (The Conversation Africa), and Prof Lee Berger (Wits)
with an introduction by Ms Mamosa Makaya, member of the MACE Board of 
Directors

Parallel session 2:
Advancement/Development:
International fundraising – challenges and rewards 
by Ms Sarah Archer, Director: Fundraising, SU
with an introduction by Mr Thabo Mpumlwana, member of the MACE Board 
of Directors

Parallel session 3:
Marketing and Branding:
Branding and reputation issues in today’s changing and challenging times in the 
world of academia 
Prof Jeremy Sampson (Brand Finance Africa)  
with an introduction by Ms Candes Keating, member of the MACE Board of 
Directors

Parallel session 4:
Alumni Relations:
UWC’s access to success campaign
by Ms Samantha Castle (UWC) 
with an introduction by Ms Marick Hornsveld, member of the MACE Board of 
Directors

12:15 – 13:15 Lunch

Day 2 – Thursday, 30 November 2017
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Programme

Time

13:15 Plenary session 2:
Achieve your impossible! 
by Ms Leanne Manas
with an introduction by Mr Lizo Phiti, member of the MACE Board of Directors 

14:15 – 14:45 Tea/coffee and refreshments

14:45 – 15:30
and 

15:30 – 16:15

Professional skills development sessions

Parallel session 1:
Event Management:
Event management – how to capture the imagination and create a powerful 
image 
by Mr Tony Peng (Envie Creative Lifestyle and Concept Design Company)
with an introduction by Ms Marick Hornsveld, member of the MACE Board of 
Directors

Parallel session 2:
Advancement/Development: 
Too rich, but also too poor – the UJ missing middle campaign 
by Ms Karen Coetzee (UJ)
with an introduction by Mr Takalani Dzaga, member of the MACE Board of Directors 

Parallel session 3:
Communication:
Making a communication audit fi t your needs – sharpening your message to 
suit your stakeholders
by Mr Daniel Munslow (MCC Consulting)
with an introduction by Ms Mamosa Makaya, member of the MACE Board of 
Directors

Parallel session 4:
Digital Communication:
Disruptive digital technologies and augmented reality
by Mr Rick Treweek (Alt Reality) 
with an introduction by Thabo Mpumlwana, member of the MACE Board of Directors

Parallel session 5:
Stakeholder Relations: 
Doing more with less: realising best practice marketing communication during 
austerity 
by Ms Shamiela Letsoalo (Glencor)
with an introduction by Mr Jandré Bakker, MACE Excellence Awards Coordinator  

Parallel session 6:
Social Media:
The legal considerations of using social media – including  defamation, privacy, 
hate speech and intellectual property 
by Ms Emma Sadleir (The Digital Law Co)  
with an introduction by Ms Lacea Loader, MACE National Chairperson 

16:15 – 16:30 Closure of Day 2

19:00 MACE Excellence Awards
presented by Mr Jandré Bakker, MACE Excellence Awards Coordinator 
Venue: The Country Club Johannesburg, Auckland Park  

Day 2 – Thursday, 30 November 2017

D
ay

 2
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Programme
Day 3 – Friday, 1 December 2017

Time

08:30 Welcome back and logistical arrangements for Day 3
by Ms Normah Zondo, MACE National Deputy Chairperson

08:45 Feedback session: Showcasing of the Excellence Awards 
by Dr Amanda Hamilton-Attwell, Chairperson of the Adjudicating Panel 
with an introduction by Mr Jandré Bakker, MACE Excellence Awards Coordinator

09:30 – 10:00 Tea/coffee and refreshments

10:00 Topical panel discussions 

Panel discussion 1:
Student Recruitment: 
Differentiated recruitment strategies – challenges and rewards 
facilitated by Ms Ilze Bakkes (UFS)
with an introduction by Mr Maishebe Setlatjile, member of the MACE Board of 
Directors 
Panellists: Ms Yonela Tukwayo (WSU), Mr Sbu Kheswa (UKZN), Ms Elmari 
van de Merwe (Eastcape Midlands College)

Panel discussion 2:
Advancement/Development: 
Student funding – the elephant in the room
facilitated by Dr Connie Israel (Unizulu) 
with an introduction by Mr Lizo Phiti, member of the MACE Board of Directors 
Panellists: Ms Mari Booysen (TUT); Mr Silvanus Welcome (WSU), Mr Johan 
de Ru (Feenix/Standard Bank), Mr Victor Rambau (NSFAS)

Panel discussion 3:
Communication:
Fake news: is it taking over the media space? The Bell Pottinger case study – 
where do you draw the line? 
facilitated by Dr Glenda Daniels (Wits) 
with an introduction by Mr Takalani Dzaga, member of the MACE Board of 
Directors
Panellists: Prof Franz Krüger (Wits); Ms Nechama Brodie (Africa Check), invited 
journalist 

11:00 Plenary session 3:
Building a positive brand for South Africa 
Ms Toni Gumede: Strategic Relationship Manager: Government Stakeholder
Relations, Brand SA and and Ms Sithembile Ntombela, General Manager 
Marketing: Brand SA 
with an introduction by Ms Normah Zondo, MACE National Deputy Chairperson

12:00 Closure of Congress 
Annual congress assessment by Dr Riaan C Els, Facilitator
A word of gratitude and closing remarks by Ms Lacea Loader, MACE National 
Chairperson

12:30 Light lunch to go

13:00 Departure

D
ay

 3
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Basetsana Kumalo is a former Miss South Africa (1994) 
and a fi rst runner-up in the Miss World Pageant. She 
is the former President of the Business Women’s 

Association of South Africa and spokesperson for the Pampers 
UNICEF Tetanus campaign. Basetsana also served as Brand 
Ambassador for numerous South African corporates and blue-
chip companies.  In 2008, she was listed by the Sunday Times 
Top Brands Survey as one of the Top Personal Brands in South 
Africa. She currently serves as the Executive Chairperson and 
CEO of Basetsana Woman Investment Holdings Pty Ltd. 

Basetsana has a Bachelor of Arts degree from the University of 
South Africa, majoring in Politics and Communications. She also 
holds a Diploma in Executive Education on Global Leadership 
from Harvard University. She participated in the “Leadership 
and Decision-making in the 21st Century” programme at Yale 
University, and in 2011 she was nominated as a Young Global 

Leader by the World Economic Forum. 

She serves on various other boards, including Lovelife, 
South Africa’s largest national HIV-prevention 
organisation for young people, of which she is the 
Director and Vice-Chairperson. She is also the Director 
of the Nelson Mandela Institute for Education and Rural 
Development and a board member of JAM – providing 
100 000 nutritional meals on a daily basis.  

Basetsana is globally known as a philanthropist; together 
with her husband, she established the Romeo and 

Basetsana Kumalo Family Foundation, which 
focuses on the development of child-headed 

households and children that have been 
orphaned by the HIV/AIDS pandemic. 

Basetsana Kumalo

Basetsana Kumalo

Keynote address

Topic:

The power of self-innovation – making 
an impact by navigating yourself through 

difficult times 
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Saint-Francis is an independent trend analyst, 
communication practitioner, speaker, youth leader, and 
writer obsessed with innovation, emerging markets, 

and the continent of Africa. He holds an Honours degree 
from Rhodes University and an MA from the University of 
Cape Town (with distinction), where he was the recipient 
of a number of scholarships, most notably the Andrew 
Mellon Prestigious Scholarship, as well as a ‘Rhodes Top 100 
Students’ award.

He is currently in a senior management role at a leading global 
FMCG company, following stints with Deloitte Africa, Wits 
University, and CLEAR 10. His experience spans different 
fi elds, such as marketing, business strategy specialisation, 
communication, go-to-market strategy development, M&E, 
innovation management, and insight analysis. In addition, Saint-
Francis works as an independent trend analyst for various trend 
fi rms.

Saint-Francis was a contributor to a best-selling publication, New 
Urban Tribes of South Africa, edited by Dion Chang, and also 
contributes trend insight pieces for Flux Trends. He considers 
himself a dynamic emerging voice, and has spoken at a number 
of conferences, including Sustainable Brands Cape Town, Social 
Media Week Johannesburg, #TrendTalk10, Youth Marketing 
Strategy Conference, and Digital Swarm.

In 2013, he was selected as a World Economic Forum 
Global Shaper, and served as the Deputy Curator for the 
Johannesburg Hub. He is a board member of the Dance 
Umbrella Festival, Dance Forum, and Inkululeko.

He also represents the world youth alliance as a member, and 
contributes to the UN Children and Youth global working 
group, discoursing around the Post-MDG implementation. 
Destiny Man magazine named him in their 2013 ’Power 
of 40’ report, which recognises the top 40 men under 40 
doing remarkable things in their fi elds.

Saint-Francis Tohlang

Saint-Francis Tohlang

Independent trend analyst, 
communication practitioner, speaker, 
youth leader, and writer

Topic:

Trends in marketing and branding – 10 
things you need to know!
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James is director and founder member of the company 
DevMan, a leading software product in the three fi elds of 
institutional advancement, bursaries, and corporate social 

investment. Having worked in the sector with most of the 
universities in South Africa as well as a range of NPOs and 
corporate CSI divisions for 18 years, he is able to provide 
a good picture of current trends in the industry. His special 
interest is those who are fi nding creative ways of growing 
their alumni engagement and fundraising efforts in order to 
reduce their reliance on the saturated corporate sector.

James Kydd

James Kydd

Director and founder member of the 
company behind DevMan

Topic:

Databases – the how’s and what’s 
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Lovemore Nalube

Lovemore Nalube

Nedbank

Topic:

University websites – pitfalls and 
rewards

Lovemore is a multi-award-winning digital communications 
technologist and digital strategist at Nedbank. He has a 
wide range of experience in multiple communication 

technologies and business domains, with an interest in applying 
innovative, agile systems thinking to mobile- and web-systems 
development. Lovemore has a particular interest in exploring 
the social and organisational aspects that allow innovative digital 
communication to scale in large organisations.
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Marick holds a BA in Journalism and an Honours 
degree in Culture and Media Studies from 
the University of Pretoria, as well as a BPhil in 

Document Analysis and Design from Stellenbosch University.

She started her career in Pretoria, working as a writer and 
editor in the educational publishing industry, before moving 
to Cape Town to join CPUT as Web Editor in 2010, where 
she honed her skills as digital and social content producer.

Marick joined Stellenbosch University in 2017 as Deputy 
Director: Digital Communication, where she oversees 
the co-ordination of the institution’s social media, 
e-communication, and website, as well as divisional systems.

In her free time she builds websites and writes and edits 
learning material. She has co-authored 13 published CAPS 
and TVET textbooks. She loves riding her mountain bike and 
building LEGO, and shares her house with fi ve unruly dogs.

Marick Hornsveld

Marick Hornsveld

Deputy Director: Digital 
Communication at Stellenbosch 

University

Topic:

University websites – pitfalls and 
rewards
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Izette Schouwstra completed her Honours degree in 
Communication and Marketing at the former PU for CHE 
(currently the North-West University).  

She started her career at Military Intelligence (division 
Counter Intelligence) in Pretoria, and after 10 years of 
service she and her family relocated to Potchefstroom in 
1996 where she started her career in Higher Education.  

In 2001, she was appointed as the Public Relations Offi cer 
for the Faculty of Economic and Management Sciences at the 
North-West University, where her main duties comprised 
all faculty communication, publications, marketing material, 
student recruitment, and curriculum information.  She was 
also a member of the faculty board and was responsible for 
campus open days and faculty events.  

In addition to her faculty duties, Izette also started lecturing in 
Business Management, Business Ethics, and Entrepreneurship at 
the same faculty in 2005.  She was also a part-time lecturer at 
the Pearson Institute of Higher Education (CTI) for a few years.

Currently, Izette is the Head of the North-West University 
Alumni Offi ce, as well as the Convocation Relations Offi cer.  
She has over 10 years’ experience in higher-education 
policies, strategy, and procedures concerning alumni 
relations, and was part of the development team for the 
current Alumni Relations Policy of the NWU.  She has a 
passion for alumni and alumni relations and is an experienced 
events manager. The NWU Annual Alumni Awards of 
Excellence and the biannual London Alumni Event are 
currently some of her main responsibilities.

This passion for alumni relations, coupled with the support of a 
dedicated team from the NWU alumni offi ce, resulted four 
years ago in the successful implementation of a database 
management system that was uniquely developed for 
the NWU.

Izette Schouwstra

Izette Schouwstra

Head of the North-West University 
Alumni Office and Convocation 
Relations Officer

Topic:

The effect of the provisions of the 
Protection of Personal Information 
Act (POPIA) on marketing in 
the higher-education sector 
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Werner Coetzee obtained the degrees BJuris and 
LLB at the North-West University in 1995 and 
1997 respectively. He served his articles at Erasmus 

Jooste Incorporated in Klerksdorp, and was admitted as an 
attorney of the High Court of South Africa in 1999. Werner 
obtained the LLM (specialising in Commercial Law) degree at 
Unisa in 2001, while practicing at the above-mentioned fi rm 
where he headed their civil litigation department.

After leaving Erasmus Jooste in 2003, he joined VDT Inc. in 
Pretoria. He specialised in High Court commercial litigation, 
with specifi c reference to banking law and administrative law. In 
2007, Werner was made a partner and headed the specialised 
commercial litigation department at VDT Inc. until 2010.

He joined the legal offi ce of the North-West University at 
the end of 2010 as Senior Legal Advisor to the University 
Council and management team, specialising in civil litigation 
and all aspects of administrative law, such as compliance 
with the Protection of Personal Information Act, Promotion 
of Access to Information Act, etc. He also serves on the 
Universities of South Africa’s Legal Advisors Forum, which 
advises on the Personal Information Act and its provisions 
relating to universities in South Africa.

Werner Coetzee

Werner Coetzee

Senior Legal Advisor to the University 
Council, North-West University

Topic:

The effect of the provisions of the 
Protection of Personal Information 

Act (POPIA) on marketing in 
the higher-education sector
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Sean is a classically trained designer, creative director, and 
brand strategist. After two decades of multi-disciplinary 
agency experience in South Africa and abroad, he is 

now trying his hand at building brand equity from the inside – 
as head of brand identity at FNB.

In his years in advertising and brand design agencies, he 
worked on branding and communication projects for clients 
in numerous fi elds, including fi nancial services, technology, 
consumer goods, and retail. Favourite projects include 
identity evolutions for Black Cat, Hifi  Corp, Tracker, Absa, 
Wesbank, and FNB.

When he is not occupied with design thinking, he is usually 
making something, learning about life through the eyes of his 
kids, or tinkering on his classic racing car.

Sean Fandam

Sean Fandam

Head of Brand Identity, 
FNB South Africa

Topic:

Brand reputation - creating trust during 
changing times
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Michael Ellis

Michael Ellis

South African Agency for Science and 
Technology Advancement – SAASTA

Topic:

Telling research stories across 
multiple communication platforms

Michael is the Science Communication Manager at the 
South African Agency for Science and Technology 
Advancement, where his responsibilities include 

the development of science communication resources, skills, 
and programmes in South Africa. He has over a decade 
of experience in implementing science communication 
initiatives, and has served on the management teams of 
the Cape Town Science Centre and Sci-Bono Discovery 
Centre in Johannesburg. He has experience in STI training 
and human capital development through his involvement 
in the national network of science centres and science 
communication training for researchers. Michael is 
responsible for various programmes at SAASTA, including the 
SA ScienceLens, FameLab SA, Nanotechnology, and HySA 
public engagement programmes, a youth science journalism 
internship, and the National Science Debating competition. 
Michael has an MSc (Entomology), BScHons, and a BSecEd 
(Sci) from the University of Pretoria.
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Shirona serves as the Head of Communications at the 
University of the Witwatersrand, and is responsible for 
positioning the university both locally and abroad as a leading 

research-intensive university on the continent. In conjunction with 
other areas in the Advancement Division, she leads a dynamic 
team responsible for reputation management, social leadership, 
multimedia and communications, research communications, 
publications and internal communications, among other functions.

She is passionate about communicating research and science, 
with over 15 years’ of experience in these areas. She has led 
several publicity campaigns with academic leaders in areas 
ranging from palaeoanthropology to physics, health sciences to 
the humanities.

Shirona serves as the communications manager in the Offi ce of 
the Vice-Principal, is a member of several university committees, 
and serves on its Senate, the highest academic decision-
making body of the university. She is a member of the Senior 
Management Group, which she chaired for two years, and has 
represented multiple constituencies at the University Forum, the 
HIV/AIDS Forum, the Wellness Forum, the Senate International 
Policy Committee, the University’s Risk Management 
Committee, and several other structures.

Prior to her appointment at Wits, Shirona managed a diverse 
range of Pan-African, multinational campaigns for a public-relations 
and public-affairs agency, which spanned the education, healthcare, 
pharmaceutical, and fi nance sectors, in addition to servicing several 
departments in the public sector. She also worked in the publishing 
arena for a range of corporate and consumer magazines (including 
a consumer magazine at the age of 21), and hosted a community 
radio show for fi ve years (part-time).

She holds qualifi cations in Media Studies, Communications, 
Journalism and Media Studies. She is passionate about 
literature and creative writing; the promotion of the public 
understanding of science in society; and working collaboratively 
with partners to effect real social change in society. 

Shirona Patel

Shirona Patel

Head of Communications at the 
University of the Witwatersrand

Topic:

Telling research stories across 
multiple communication platforms
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Caroline Southey

Caroline is an editor and media strategist, fi nancial 
journalist and writer, as well as a speech writer and 
communications specialist. She is known for her work 

as a business journalism lecturer and micro-banking specialist.

She is currently the Editor of The Conversation Africa and 
The Conversation Global, which form part of an international 
network with sister sites in Australia, the UK, the US, France, 
Canada, and Indonesia. Her previous roles include speech 
writer to Maria Ramos, CEO of Barclays Africa, and editor of 
the Financial Mail in South Africa (fi rst woman appointed as 
editor to leading SA fi nancial title). She has also worked for 
the Financial Times in London and Brussels in various roles 
over 17 years, including as World Desk Editor and as a foreign 
correspondent covering European Union agriculture and 
social policy.

Over the years, Caroline has been involved in a number of 
extra-mural activities. In the 1980s, during her early days as an 
exile in London, she was a shop steward for the National Union 
of Journalists. She was also engaged in a news agency, Agenda 
Press Services, which produced and distributed written material 
on the ANC for publication in leading British titles.

Caroline Southey

Currently the Editor of 
The Conversation Africa and 

The Conversation Global

Topic:

Telling research stories across 
multiple communication platforms
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Prof Lee Berger

Professor Lee R Berger (PhD, DSc, FRSSAf, ASSAf) is an 
award-winning researcher, explorer, author, and speaker. 
In 2016, he has been recognised by Time Magazine as 

one of the 100 Most Infl uential People in the World. Lee is the 
recipient of the National Geographic Society’s fi rst Prize for 
Research and Exploration and the Academy of Achievement’s 
Golden Plate Award, and was the 2016 National Geographic 
Society’s Rolex Explorer of the Year.    

Lee’s scientifi c work has brought him recognition as a Fellow 
of the Royal Society of South Africa and the South African 
Academy of Sciences. He has also served in prominent 
advisory positions, including the Chairmanship of the Fulbright 
Commission of South Africa, the Senior Advisory Board of 
the Global Young Academy, and the Centre of Excellence in 
Palaeosciences of South Africa, among many others.  

He is a South African Ambassador for Tourism and is 
presently a Research Professor in Human Evolution and 
the Public Understanding of Science at the University of 
the Witwatersrand, as well as an Explorer in Residence at 
the National Geographic Society. Lee is also the Division 
Director of Palaeoanthropology in the Evolutionary Studies 
Institute at the University of the Witwatersrand.

Prof Lee Berger

South African Ambassador for Tourism 
and iResearch Professor in Human 
Evolution and the Public Understanding 
of Science at the University of the 
Witwatersrand

Topic:

Telling research stories across 
multiple communication platforms
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Sarah is the Director of Fundraising at Stellenbosch 
University. She is a skilled fundraiser, facilitator, and 
leader, with broad experience in the development and 

fundraising sector. In August 2016, she joined Stellenbosch 
University’s Development and Alumni Relations Offi ce in her 
current position. The Development and Alumni Relations 
Offi ce is the institutional advancement arm of the university 
that builds relationships, creates awareness, and generates 
support for the institution’s academic, research, community, 
and regional work.

Sarah’s current portfolio includes the management of the 
university’s new and existing relationships with international 
and national foundations, individuals, and corporations, while 
raising the profi le of Stellenbosch University among national 
stakeholders and global partners. She supports the Senior 
Director of the Development and Alumni Relations Offi ce 
in the governance, strategic leadership, and management of 
senior internal relationships across the institution’s faculties. 

Her previous roles at the University of Cape Town (UCT), 
where she spent nine years, included that of Senior Manager 
of International Fundraising, as well as Manager of Foundation 
Relations in the UCT Department of Development and 
Alumni. She provided leadership and management support for 
international fundraising, worked closely with project leaders 
in the conceptualisation of proposals, and had oversight of 
the activities of the university’s offi ces in London, New York, 
Sydney, and Toronto. In the fourteen years prior to moving to 
UCT, she worked for various non-governmental organisations 

in the fi elds of confl ict resolution, development facilitation, 
strategic planning, training, and relationship building.

Sarah’s academic profi le includes a bachelor’s degree 
in Social Science, an honours degree in English, 
a postgraduate diploma in Human Resource 
Management, a diploma in Industrial Relations 

Development and a master’s degree in Development 
Studies.

Sarah Archer

Sarah Archer

Director of Fundraising 
at Stellenbosch University

Topic:

International fundraising – 
challenges and rewards 
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Jeremy graduated in Visual Communication from the 
Canterbury College of Art, England, now the University 
for the Creative Arts (UCA). Working between London 

and Johannesburg in marketing, advertising, graphic design, 
public relations, reputation management, and branding, 
he founded and was the Executive Chairman of the Africa 
operations of the international branding group, Interbrand, 
until he stepped down in October 2014. He has won 
numerous awards along the way in the UK, USA, and South 
Africa, and received the prestigious Financial Mail AdFocus 
Lifetime Achievement Award in 2010. During that period, 
the company either won or was shortlisted in its fi eld more 
than any other time in the Financial Mail AdFocus and 
Finweek AdReview awards.

Jeremy is a former President of South African Designers, 
former Fellow of the Chartered Society of Designers UK, 
former board member of the Institute of Directors of South 
Africa, a Fellow of the Royal Society of Arts (UK), member of 
IPA (UK), Visiting Professor at the University of Cape Town 
Graduate School of Business, and Visiting Professor at the 
Da Vinci Institute. He has presented papers and has spoken 
in Cancun, Mexico (World Stock Exchanges), Geneva, 
Switzerland (WIPO), Istanbul, Turkey (Unilever), Dubai, UAE 
(Hyundai), as well as in London, Accra, Nairobi, Windhoek, 
Harare, and numerous times locally.

Today, he is a director of Brand Finance Africa (the London-
based global group in 30 countries), and in addition 
consults/mentors/advises, sits on boards/advisory 
panels, writes and speaks and is very active in the 
media, including hosting programmes for Classic 
FM. Apart from the worlds of reputation, brands 
and branding, his interests include art and 
printmaking and the world of wine.

Prof Jeremy Sampson

Prof Jeremy Sampson

Brand Finance Africa

Topic:

Branding and reputation issues in 
today’s changing and challenging 
times in the world of academia 
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Samantha Castle is an experienced programme 
manager and fundraiser. She joined the University of 
the Western Cape in 2010 as the Alumni Relations 

Manager. Prior to that, she had eight years professional 
experience in philanthropic programme development, social 
entrepreneurship, project design, monitoring, and evaluation. 

In her current role, Samantha is responsible for alumni 
outreach, marketing, events organising, and fundraising. 
UWC’s 50 000 graduates across the globe continue to have 
a tremendous impact in South Africa, across the continent, 
and the world. Samantha regards it an honour to help 
lead efforts to engage UWC alumni, and to promote the 
University as ‘a place of quality, a place to grow, from hope 
to action through knowledge’. 

Samantha has a Bachelor of Arts (Hons) degree in Political 
Science from the University of the Western Cape and is 
currently completing her dissertation for her master’s.

Samantha Castle

Samantha Castle

Alumni Relations Manager at the 
University of the Western Cape

Topic:

UWC’s access to success campaign
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Multiple award-winning TV presenter, radio host, 
MC, and style icon, Leanne Manas, is a renowned 
leader on the South African media circuit. From 

Oprah Winfrey to Nelson Mandela, Leanne has interviewed 
an impressive range of public fi gures, heads of state, thought-
leaders and local and international celebrities during her over 
a decade-long onscreen career. She is instantly recognisable as 
the face of SABC 2’s fl agship breakfast show, Morning Live, a 
hard-hitting news broadcast that she has anchored since 2004. 

Prior to taking on this demanding role, Leanne found 
recognition presenting a number of prominent business 
shows, including SABC 3’s Business Update and Business 
Focus. Her ability to move seamlessly between media 
platforms can, in part, be contributed to her roots, having 
started her career as a weekend and late-night news anchor 
for Talk Radio 702. She has since done extensive work for 
South Africa’s leading radio stations, including Radio Algoa, 
Jacaranda FM, SAfm and East Coast Radio. 

On Mandela Day 2015, driven by her passion for her 
birthplace and fellow South Africans, Leanne reached even 
greater heights – both personally and professionally – when 
she summited Africa’s highest point, Mount Kilimanjaro, 
during a successful fundraising expedition. An impressive 
career combined with unwavering professionalism has 
seen Leanne take on the role of MC and guest speaker at 
functions for several high-profi le corporations, among them 
Emirates, Mercedes, Vodacom, Nedbank, SAA Discovery, 
and Alexander Forbes, to name a few.

She has interviewed numerous high-profi le politicians, 
businessmen, and entertainers. These include Oprah 
Winfrey, Nelson Mandela, Celine Dion, Diana Ross, 
Lionel Richie, Christina Aguilera, Seal, Sir Richard 
Branson, Archbishop Emeritus Desmond Tutu, 
Miriam Makeba, Joan Armatrading, John Legend, 
Jane Seymour, Ronan Keating, and the Reverend 
Jesse Jackson.

Leanne Manas

Leanne Manas

Multiple award-winning TV presenter, 
radio host, MC, and style icon

Topic:

Achieve your impossible!
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Tony Peng

Tony was born and raised in Bloemfontein, the heart 
of South Africa. He pursued a career in Hospitality 
Management, studying at the CUT Hotel School 

where he had the opportunity to work at 5-star establishments 
such as the award-winning Saxon Boutique Hotel and Spa in 
Sandhurst, as well as the iconic Mount Nelson Hotel in Cape 
Town. Although he enjoyed the hospitality industry, he fell in 
love with the events industry after being appointed in a senior 
management position at the 2010 FIFA Soccer World Cup. 
Tony’s next stop was Cape Town, where he gained great 
experience in the fi eld of events coordination.

Despite the bright lights and bustle of the big city, Bloem 
remained in his blood, and before long he was back in the 
City of Roses, all fi red up and ready to do his own thing.

Tony started out on his own by planning events from his home. 
Before long, his ‘one-man-show’ mushroomed into a large-
scale lifestyle and events company called ENVIE, which he now 
operates with the assistance of a talented team of creatives from 
his studio (THE ZAR LAB). His clients range from big corporate 
companies such as Vodacom, Old Mutual, Volvo, Pinnacle, and 
many more, to a couple of celebrities and sports stars.

At ENVIE, Tony also does brand consulting for start-up 
companies and small businesses, as well as marketing 
campaigns for corporates. He is also the creative director and 
partner of VIE Magazine, an online digital business magazine.

Always up for a new challenge, Tony enjoys looking for innovative 
ways to explore his creativity and sense of business, and loves 
engaging with creatives and businesses locally and globally. He has 
also been invited to present at various conferences and lectures to 
share his thoughts and ideas on platforms such as the TEDx Talks, 
Startup Grind powered by Google for Entrepreneurs, as well as 
lectures at the University of the Free State Business School and his 
alma mater, CUT Hotel School.

Although operating in what might seem as a glamorous 
industry, Tony remains grounded and enjoys travelling, a 
good cup of coffee, and dining with friends.

Tony Peng

Envie Creative Lifestyle and 
Concept Design Company

Topic:

Event management – how to 
capture the imagination and create a 

powerful image
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Karen Coetzee

Mrs Karen Coetzee has a BScHons degree (cum 
laude) in Biochemistry from the University of 
Johannesburg (UJ), and is currently Senior Manager: 

Alumni and Development at UJ. 

This year is her ninth year in the fundraising offi ce at UJ. Her 
experience includes successful fundraising, alumni relations, 
and project management. Together with the UJ family, she 
has raised large amounts for UJ – more specifi cally, R310 
million for the Missing Middle Campaign in 2016 and 2017. 
Missing Middle has been the largest successful fundraising 
campaign for UJ to date, illustrating how success can be 
achieved when the university come together as a whole for 
a cause. 

Karen is dedicated to the advancement of UJ through her 
project management skills and cross-disciplinary approach. 
She is an individual dedicated to make a change in humanity 
through education and partnerships. She enjoys leading the 
UJ team towards greater heights, while constantly seeking 
challenging opportunities. She believes entrepreneurial 
thought is game-changing, and this is her motto in life.

Karen Coetzee

Senior Manager: Alumni and 
Development at the University 
of Johannesburg

Topic:

Too rich, but also too poor – the UJ 
missing middle campaign
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Daniel Munslow

Daniel Munslow, CPRP, is the owner and founder of 
MCC Consulting; a director on the International 
Association of Business Communicators’ 

International Executive Board for the 2016/18 term; Vice-
President for IABC Africa (2016/18), and was the 2014/16 
IABC Africa Regional Chairperson. He sits on the 2017 
Holmes Report Advisory panel. 

Daniel has 15 years’ experience in business communication 
consulting, branding, and media. He has worked across 
multiple industries in numerous African countries as well as in 
the Middle Eas t, the US, Europe, and AsiaPac. He specialises 
in strategic communication and stakeholder engagement, 
crisis communication, measurement and evaluation, and 
skills development for senior communication practitioners 
and business leaders for a global client base.

Daniel has worked in banking and fi nancial services, energy, 
aviation, retail, mining, healthcare and pharma, motoring, 
media, paper and pulp, medical services, telecommunications, 
tertiary education, and the United Nations. He has developed 
and implemented communication and reputation management 
strategies by partnering with key decision makers and adopting 
a participatory approach to stakeholder management; often 
coaching or sitting with executive committee members as a 
strategic advisor on communication.

In addition, Daniel is a multi-year judge on the IABC Gold and 
Silver Quills Judging Panel; the 2010/2011 vice-chairperson 
of the PRISA Public Relations Consultancy Chapter; and chief 
judge in the annual PRISA PRISM Awards. He speaks at local 
and international conferences on business communication, and 
was voted an All-Star speaker at the IABC World Conference in 
2012. In 2016, Daniel was invited to speak to a global audience 
from 30 countries at the World PR Forum on communication 
trends in Africa. 

Daniel is a graduate of the Department of Journalism and 
Media Studies at Rhodes University, where he also 
majored in Industrial Psychology.

Daniel Munslow

Owner and founder of 
MCC Consulting

Topic:

Making a communication audit fit 
your needs – sharpening your 

message to suit your stakeholders
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Rick is a creative technologist who enjoys constantly 
pushing the boundaries of digital formats and disruptive 
hardware. With over 15 years’ experience in the digital 

space, he explores emerging technologies and how they 
infl uence our reality. His practice centres on creating worlds 
within art, games, and new formats of digital media. Rick 
is currently focused on Virtual Reality, Augmented Reality, 
3D Printing, and the emergence of new technologies. He 
is currently working within the National Maker Movement 
to incorporate these new technologies into South African 
education.

Rick Treweek

Rick Treweek

Alt Reality

Topic:

Disruptive digital technologies and 
augmented reality
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Shamiela Letsoalo

Shamiela is the Head of Communications for 
diversifi ed global mining and trading giant, Glencore, 
in South Africa. She is a passionate and experienced 

communicator and marketer who relishes in the highs and 
lows of corporate reputation. She is proud of her work in 
marketing communications, brand development, public 
relations, advertising, sponsorship, social and digital media, 
to name just a few. Prior to Glencore, Shamiela occupied 
various managerial roles in branding and communications 
at Anglo American from 2009 to 2016. Her fi rst stint in 
mining was in 2005 as Corporate Brand Manager of Kumba 
Resources and later Exxaro Resources. She previously 
worked at Telkom, as well as the University of Johannesburg 
and North-West University, among others. Shamiela has a 
National Diploma in Public Relations Management from the 
Cape Peninsula University of Technology, and a Diploma in 
Marketing Management from the University of Johannesburg.

Shamiela Letsoalo

Head of Communications for 
Glencore, in South Africa

Topic:

Doing more with less: realising best 
practice marketing communication 

during austerity 
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Emma Sadleir

Emma Sadleir is South Africa’s leading expert on social 
media law. The company she founded three years ago, 
the Digital Law Company, specialises in educating and 

advising corporates, employees, schools, parents, teachers, 
and universities on the legal, disciplinary, and reputational 
risks of social media.

Emma’s areas of expertise include managing the legal 
consequences of using social media, including defamation, 
privacy, hate speech, and intellectual property; cyberbullying 
and harassment; sexting and pornography offences; the 
disciplinary consequences of using social media; personal and 
brand reputation management on social media; health and 
social media, and online safety.

Much of Emma’s work involves creating social media strategies 
and policies for corporates and schools, drafting social media 
agency agreements, and providing training and workshops 
on social media law. Emma and her team have collectively 
addressed hundreds of blue-chip corporate clients and over 
100 000 learners across South Africa, Botswana, Mozambique, 
Malawi, Namibia, Kenya, Nigeria, and the United Kingdom 
through educational talks and presentations. She also teaches 
media law to journalists and lawyers and lectures personal 
reputation management on various MBA programmes.

Emma is the co-author of Don’t Film Yourself Having Sex... 
And Other Legal Advice For The Age of Social Media, published 
by Penguin Random House in September 2014. The book 
was described by Professor Jonathan Jansen as “the most 
important textbook” a university student will ever buy. 
Emma is also the co-author of the social media section 
in the legal textbook, Communications Law, published by 
Lexis Nexus in January 2015.

Her second book, Selfies, Sexts and Smartphones: A 
Teenager’s Online Survival Guide, will be published by 
Penguin Random House this October.

Emma Sadleir

The Digital Law Co

Topic:

The legal considerations of using social 
media – including  defamation, privacy, 
hate speech and intellectual property 
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Ilze has over 20 years’ experience in marketing. She 
gained valuable experience in the public sector for 13 
years, before making the change to the private sector and 

ultimately to the education sector. Ilze is currently the Chief 
Offi cer: Integrated Marketing at the University of the Free 
State.

She holds a BA Communications degree and a Postgraduate 
Diploma in Business Administration. 

Her passion for student recruitment was ignited with 
her appointment in the Department of Marketing and 
Recruitment at the University of the Free State in 2011. As 
a proud UFS alumna, the institution is close to her heart. 
The recruitment of students and the marketing of the UFS 
product give her great joy and satisfaction. She thrives on 
generating ideas and content through creativity, innovative 
thinking, and a good measure of imagination. 

She has recently been elected as the Provincial Chairperson 
for MACE in the Free State for 2018.

Ilze is married to her school sweetheart, Herman, and is 
mother to Brendan and Andrea. 

Ilze Bakkes

Ilze Bakkes

Chief Officer: Integrated Marketing at 
the University of the Free State

Topic:

Differentiated recruitment strategies – 
challenges and rewards 
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Mrs Yonela Tukwayo is a seasoned marketer with 
over 15 years of experience in integrated marketing 
communication. She has worked in the advertising 

and marketing industry and has varied experience in retail, 
fi nancial services, accounting, academic and telecoms 
industries. She has worked for international advertising 
agencies such as Ogilvy and Saatchi & Saatchi, as well as 
blue-chip companies such as Vodacom and Standard Bank.  
She returned to the Eastern Cape in 2016 to assume the 
role of Senior Director: Marketing, Communication and 
Advancement at the Walter Sisulu University.

She is currently pursuing a master’s degree, after obtaining 
an honours degree in BCom Business Management, a BTech 
degree in Marketing, a National Diploma in Marketing, a 
Diploma in Integrated Marketing Communications, a Higher 
Certifi cate in Investment Management: Equities and Stock 
Markets, and a Higher Certifi cate in Development Finance.

After successfully completing her board exam in 2015, she 
was admitted as a Chartered Marketer (South Africa) CM(SA) 
by the Marketing Association of South Africa.

Yonela Tukwayo

Yonela Tukwayo

Senior Director: Marketing, 
Communication and Advancement 
at Walter Sisulu University

Topic:

Differentiated recruitment 
strategies – challenges and rewards
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Sbu Kheswa is the Schools Liaison Offi cer at the 
University of KwaZulu-Natal, the premier university 
of African scholarship. UKZN is a truly South African 

university that is academically excellent, innovative in 
research, critically engaged with society, and demographically 
representative, redressing the disadvantages, inequities, and 
imbalances of the past.

Sbu read for a Bachelor of Social Sciences in Psychology, 
Marketing, and Management at UKZN. He then went on to 
do a Postgraduate Diploma in Finance, Banking, Investment 
and Management, and is currently pursuing his Master in 
Business Administration at his alma mater.

A passionate, self-dependent individual with strong 
communication capabilities, Sbu has exceptional people 
skills and dynamic thinking abilities. He worked in the 
private sector as a sales consultant for over three years 
before venturing into the education sector. While working 
as marketing and sales consultant for the International Hotel 
School, Durban Campus, he was awarded the Sales Team 
award in 2013 and 2015. 

Being an avid sports enthusiast, Sbu enjoys participating in a 
variety of sports. He moonlights as a rugby coach for a local 
team in Durban, helping young men and women develop 
their skills and passion for the sport. 

His goal in life is to inspire greatness – not only recruiting the 
cream of the crop to the best university in the world, but 
also those students who deserve it the most.

Sbu Kheswa

Sbu Kheswa

Schools Liaison Officer at 
the University of KwaZulu-Natal

Topic:

Differentiated recruitment 
strategies – challenges and rewards
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Mrs Elmari van de Merwe has held the position of 
Assistant Director: Marketing and Communications 
at Eastcape Midlands TVET College (EMC) for 14 

years. Her career began at the Port Elizabeth Technikon, 
after which she gained experience in the private sector for 
a short period.  She returned to the education sector as a 
lecturer, fi rst at the PE College and then at the EMC School 
of Business, before obtaining the managerial position that she 
currently holds.

One of her biggest passions is the development of students. 
This has seen her establishing and managing both the Career 
Guidance Centre and the Career Development Centre 
(CDC) at EMC. The CDC executes career guidance, testing 
of prospective students, job readiness workshops, driver 
training programmes, and graduate placement.

Besides qualifi cations in education, management, and 
communications, she recently also completed a Diploma in 
Interior Design.

Not only is Elmari a member of the Nelson Mandela 
University Alumni Association Executive Committee, she 
has also served as a member of the Nelson Mandela Bay 
Business Chamber for six consecutive years.

Elmari van de Merwe

Elmari van de Merwe

Assistant Director: Marketing and 
Communications at Eastcape Midlands 
TVET College

Topic:

Differentiated recruitment 
strategies – challenges and rewards
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Dr Connie Israel

Dr Connie Israel holds qualifi cations from the former 
Universities of Durban-Westville and Natal, Durban, 
as well as the Stellenbosch University. A Fulbright 

Scholarship enabled her to pursue her PhD in Literacy at the 
University of New Hampshire, USA. Her research focused 
on the use of literature in the development of language 
competence of second-language speakers in South Africa. 

Her wide and varied experience in higher education spans 
careers in academic development, as English academic and 
researcher, as well as advancement, with interests in writing 
development for advanced scholarship. 

Her work at UDW was the platform for many new ventures, 
including the current challenges of advancement for a 
rural, comprehensive institution, UNIZULU, where she is 
currently heading the foundation. 

She has presented at both national and international 
conferences in the areas of qualitative research, strategic 
planning, communication, language and literacy, writing and 
editing, and advancement models and practice.

Dr Connie Israel

Head: Unizulu Foundation 

Topic:

Student funding – the elephant 
in the room
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Mari has been in the advancement arena for the 
past 21 years, starting her development career as 
a junior fundraiser at the then Technikon Pretoria. 

Her undergraduate diploma and degree was in Marketing, 
and she completed her MBA with the Tshwane University 
of Technology (TUT). She is aspiring to complete her 
postgraduate degree with a focus on developing a framework 
for sustained increased donor funding for higher-education 
institutions in South Africa.   

In 2009, Mari was appointed as the Director of Advancement 
and Partnerships (APO) at her alma mater, TUT. Her motto 
is to “enrich her life through her relationships with a diverse 
group of people”.  

She serves on numerous institutional committees within the 
university, ensuring that she and her offi ce remains abreast of 
developments to guide their fundraising activities.  

Mari has been a member of the National Tertiary Education 
Union (NTEU) on a branch executive level for longer 
than 10 years, previously as Chairperson, and currently as 
General Secretary within TUT. Her view is that organised 
labour is a key role player, not only in the country, but more 
so within the higher-education sector.  

Mari Booysen

Mari Booysen

Director: Advancement and 
Partnerships Office at Tshwane 
University of Technology

Topic:

Student funding – 
the elephant in the room
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Silvanus Welcome has recently been appointed as the 
Director of Institutional Advancement at Walter Sisulu 
University. His passion for his career started in 2009 when 

he was a student leader at Rhodes University and volunteered 
to assist in campus initiatives organised by the Department of 
Development and Alumni. He has been professionally active 
as an Advancement Practitioner since 2013. 

Silvanus graduated from Rhodes University with a Bachelor 
of Social Science (Law) and a Postgraduate Diploma in 
Enterprise Management. He also completed a Certifi cate in 
Advancement and Resource Mobilisation at Inyathelo, which 
was offered by Rhodes University. Silvanus has just completed 
his fi nal exams and will be graduating from the North-West 
University with his Master of Business Administration (MBA) 
early in 2018.

At only 28 years of age, Silvanus Welcome is the youngest 
Director of Institutional Advancement in the higher-education 
sector. He believes that there is still much room for growth, 
with age being on his side. 

He is married to Veronique and the couple currently resides 
in East London with their two-month-old baby girl. He is 
contemplating a book on fundraising within the African context.

Silvanus Welcome

Silvanus Welcome

Director of Institutional Advancement 
at Walter Sisulu University

Topic:

Student funding – the elephant 
in the room
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Johan de Ru

Johan is the General Manager of the Feenix Trust, a public 
benefi t organisation which connects university students 
in need of funding with potential funders through an 

innovative crowdfunding website: www.feenix.org

Before assuming his current role, Johan was Senior Manager: 
Education and Business Development in the tertiary-education 
sphere at Standard Bank, where he was responsible for 
developing products and solutions in the tertiary-education 
sector. In this role, Johan was exposed to the great need 
among universities, students, and other stakeholders to fi nd a 
solution for the tertiary-education fee crisis.

Investigations into a solution for this problem started at 
Standard Bank in November 2016, and seven months 
later, in June of this year, Feenix was launched. To date, the 
crowdfunding website has raised over R2,5 million and has 
fully funded 64 students. Johan’s leadership in overseeing the 
marketing, administrative, and fi nancial management of Feenix 
has been instrumental in the success of the project to date.

Johan is a strong believer in the power of education to 
transform lives, and is inspired and motivated on a daily basis 
by students on the Feenix website. In his free time, he enjoys 
cycling and spending time with his family.

Johan de Ru

General Manager of the Feenix Trust

Topic:

Student funding – 
the elephant in the room
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Victor Rambau

Victor Rambau began his career as an intern responsible 
for factory cleaning with Vita-Sleep, an SAB group of 
companies – a position that he held for a year. 

Victor moved on to join Landis+Gyr (Siemens meter 
manufacturing) as a logistics planner. Due to his achievements, 
Siemens SA head offi ce appointed him to lead a newly formed 
supply-chain consulting business unit (business engineering 
services and technology), and he was deployed in a strategic 
supply-chain programme with BCL Mines in Botswana. 

He joined Standard Bank as a process engineer within Business 
Operations, a role he held for a year before being promoted 
to technical lead. It was at this time that his talent led him to be 
appointed to lead the Branch Lab team based in Kempton Park.

After achieving a mandate for developing branch process 
effi ciencies, Victor ventured into construction as an operations 
director, where he developed a building system capable of 
constructing a 40 sq m house within one hour from foundation 
to roof level, with a guarantee of more than 90 years. This 
system saw the construction of 858 houses within a period 
of four months in the Midrand area, at least 300 units within 
two months in Johannesburg South, and another 400 houses 
within two months in the Eastern Cape area. Together with 
his long-term partner, Victor was instrumental in forming a 
supply-chain consulting division for PASS-SA. 

Victor re-joined Standard Bank as a value lead, a role that he 
occupied for only fi ve months before being promoted to Shared 
Services Portfolio Head for Business Process Consulting. 

He was then appointed as a lead for account opening within the 
Features and Process Engineering Department. Victor took the 
lead in delivering the SARB audit-fi ndings resolutions project. 

It was at this time (May 2014) that Victor met colleagues 
from the Department of Home Affairs and initiated a project 
for issuing smart ID cards at the banks. This led to NSFAS 
showing interest in soliciting help form Standard Bank to roll 
out the student-centred model.

Through a secondment process, 
Victor was afforded an opportunity 
to lead the national roll-out process 
of the student-centred model across 
26 universities and 50 TVET colleges 
with a total of at least 330 campuses.

Victor Rambau

NSFAS

Topic:

Student funding – the elephant 
in the room
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Dr Glenda Daniels

A writer, academic, and media-freedom activist, Prof 
Glenda Daniels is an associate professor in Media 
Studies at Wits University, where she teaches Media 

and Politics, and Issues in the South African Newsroom.

Glenda completed her PhD in Political Studies at Wits in 
2010 on the topic: The role of the media in a democracy: 
unravelling the politics between the media, the state, and the 
ANC in South Africa. 

She did this after a 20-year career as a journalist in South 
Africa, having worked for a variety of newspapers and 
magazines since 1990, including: Weekly Mail, Work in 
Progress, Mail & Guardian, The Star, The Weekender, 
Enterprise, and Sunday Times, among others. Her last 
position in the newsroom was advocacy coordinator at the 
M&G Centre for Investigative Journalism (amaBhungane) 
in 2011, when she also served on the fi rst elected national 
working committee of the Right to Know (R2K), a campaign 
for access to information and media diversity and freedom.

Her book, an academic monograph, Fight for Democracy: 
The ANC and the media in South Africa (Wits Press, 2012), 
has been referred to as the fi rst book in post-apartheid SA 
that analyses the media and the ANC’s relationship, using a 
radical democracy and psychoanalytical theoretical approach.

Today, she has a Media Matters column in the Mail & 
Guardian, where she tackles issues ranging from media 
freedom and diversity, ethics in journalism, censorship, ANC 
policies on media, as well as fake news. 

Before her lecturing position in Media Studies, Glenda was lead 
researcher and author of the ‘State of the Newsroom South 
Africa’ project at Wits Journalism, which has set the research 
template for the now annual publication, documenting all the 
changes taking place in the newsroom today.

Since 2014, she has served on the council of the South African 
National Editors’ Forum (Sanef), holding the position of chair of 
the diversity and ethics committee. She also serves as a board 
member of the Institute for the Advancement of Journalism (IAJ). 

Dr Glenda Daniels

Wits Department of Media Studies

Topic:

Fake news: is it taking over the media 
space? The Bell Pottinger case study – 
where do you draw the line?
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Franz is Adjunct Professor, Head of the Department of 
Journalism at Wits University, and Director of the Wits 
Radio Academy.

He is a journalist with some 35 years’ experience, having 
worked in print and broadcasting in South Africa, Namibia, and 
the UK at media groups ranging from the BBC and London 
Guardian to East London’s Daily Dispatch and the Windhoek 
Advertiser. During the eighties, he was founding group editor 
of East Cape News Agencies, a network of independent news 
agencies which was subjected to considerable repression at 
the hands of the apartheid government. As National Editor 
of Radio News and Current Affairs at the SABC from 1994 
to 1999, Krüger formed part of the fi rst post-apartheid 
management team at the corporation, and helped to achieve 
a signifi cant turnaround in the credibility and quality of radio 
journalism at the corporation. 

In 2000, he left the SABC to become an independent 
journalist and trainer, serving as correspondent for Canadian, 
Dutch, US, and British radio. He has been director of 
the Wits Radio Academy since 2009, and head of Wits 
Journalism since 2016. He has served as Ombud for the Mail 
& Guardian, continues to serve on the Adjudication Panel 
of the SA Press Council, and is a speaker, commentator, 
and consultant. His book, Black, white and grey: journalism 
ethics in South Africa, was published in 2004. A second title, 
The Radio Journalism Toolkit, was published in 2006 (revised 

2014), and is being used as a prescribed text at several 
colleges and universities in South Africa and abroad. 

He co-wrote a booklet, The Healthy Community 
Radio Station, in 2012. 

Krüger has a BA from UCT and an MA with 
distinction from City University, London.  

Prof Franz Krüger

Prof Franz Krüger

Adjunct Professor, Head of the 
Department of Journalism at Wits 

University, and Director of the Wits 
Radio Academy

Topic:

Fake news: is it taking over the media 
space? The Bell Pottinger case study – 

where do you draw the line?
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Nechama is a veteran print, broadcast, and online 
journalist, and the author of fi ve best-selling non-
fi ction books. She is the head of TRI Facts, the 

specialist training and research division of the independent 
fact-checking organisation, Africa Check.

Over a 20-year career in media, Nechama has worked as 
a magazine editor and publisher, a radio talk-show host, a 
television show director, and has written for South African 
titles such as the Sunday Times, Mail & Guardian, City Press, 
marie claire, ELLE, Women’s Health, Men’s Health, Fairlady, 
Taste, Business Day, and Wanted. She has also contributed to 
international publications, including the Hindustan Times, the 
Guardian (UK), and the Wallpaper City Guide to Johannesburg. 

Nechama is the author of the critically acclaimed urban 
histories, The Joburg Book (2008) and The Cape Town Book 
(2015), together with the heritage travel guide Inside Joburg 
(2010). She has also collaborated on two memoirs, I Ran For 
My Life with musician Kabelo Mabalane (2015) and Rule of 
Law (2017) with MP Glynnis Breytenbach. She has published 
short fi ction in the Short Sharp Award anthology Bloody 
Satisfied (2013), and non-fi ction in My Joburg: Guide de la 
scène artistique (2013) and the second edition of Maverick: 
Extraordinary Women from South Africa’s Past (2015) with 
Lauren Beukes. Nechama’s fi rst full-length fi ction, a novel 
titled Knucklebone, will be published in 2018. 

She is an occasional lecturer and mentor at the University 
of the Witwatersrand’s School of Journalism, where she is 
also working towards a PhD, researching media coverage 
of femicide. In 2015, she launched TRI Facts, a dedicated 
training and research division for the independent fact-
checking organisation, Africa Check. Her work at TRI Facts 
focuses on sharing fact-checking concepts, methods, and 
tools with working journalists, researchers, and students 
across the continent, and she has worked with individuals 
and groups from South Africa, Nigeria, Kenya, Zimbabwe, 
China, Swaziland, Rwanda, Cameroon, Gambia, and Liberia.

Nechama Brodie

Nechama Brodie

Africa Check

Topic:

Fake news: is it taking over the media 
space? The Bell Pottinger case study – 
where do you draw the line?
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Toni is the Strategic Relationship Manager at Brand 
South Africa. She has broad experience in stakeholder 
management, both in the reputation management of the 

country brand and in industry support in the energy industry.

She graduated in Social Sciences at the University of the Free 
State, where she also completed a postgraduate certifi cate 
in Project Management. She is currently completing her 
master’s in Development Studies.

Toni is a proud alumna of a global developmental youth 
organisation called Students in Free Enterprise (SIFE) – 
now En-Act-Us – that nurtures the need to make a lasting 
difference in the lives of people and communities. She 
believes every student needs to be part of an organisation of 
this nature, as it breeds active citizens who are an integral part 
of the South Africa we hope to see in the future. As a young 
person, she was actively involved in community upliftment, 
and was part of a team of six young people who represented 
the country in community development in 2007. 

Toni was also the fi rst black student to become a UFS 
RAG fi nalist, a community-development competition at 
the University of the Free State, judged primarily by the 
amount of funds raised through community projects for the 
surrounding community.

Toni Gumede

Toni Gumede

Strategic Relationship Manager: 
Government Stakeholder 

Relations, Brand SA

Topic:

Building a positive brand 
for South Africa
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Sithembile Ntombela 

Sithembile is the General Manager Marketing: Brand 
South Africa, as well as the Acting Chief Marketing 
Offi cer at Brand South Africa, a role she has held for the 

past year. She has extensive experience in classical marketing, 
business knowledge, research analysis, stakeholder relations, 
communications, media, and a profound understanding of 
Nation Brand management (Destination Marketing). She 
is a passionate marketer and strategist with expertise and 
experience in strategy development, strategic workshop 
facilitation, and implementation.

Over the course of her 17 year’ career in marketing, she 
has held senior managerial positions at Nampak Tissues, 
Foodcorp, Tiger Brands, Unilever, and Pioneer Foods.

Sithembile completed her undergraduate qualifi cation in 
Marketing Management at the University of KwaZulu-Natal in 
1994. Later, she pursued Strategic Brand leadership through 
the AAA School of Advertising. Sithembile has recently 
completed her postgraduate diploma in Marketing at the 
Institute of Marketing Management.

She is a member of the renowned Marketing Association of 
South Africa (MASA) and a Chartered Marketer CM (SA), and 
is also a member of the Black Management Forum.

Sithembile Ntombela

General Manager Marketing 
and Acting Chief Marketing 
Officer: Brand South Africa

Topic:

Building a positive brand for South 
Africa 
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Universities and technical and vocational 
education and training institutions attending the 

2017 National MACE Congress

Berea Technical College

Cape Peninsula University of Technology

Central University of Technology

Durban University of Technology

Eastcape Midlands TVET College

Independent Media

Motheo TVET College

North-West University

ORBIT TVET College

Sefako Makgatho Health Sciences University

Stellenbosch University

Tshwane University of Technology

University of Cape Town

University of Fort Hare

University of Johannesburg

University of KwaZulu-Natal

University of Pretoria

University of South Africa

University of the Free State

University of the Western Cape

University of the Witwatersrand

University of Venda

University of Zululand

Vaal University of Technology

Walter Sisulu University

Waterberg TVET College
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Candes Keating 
(Treasurer/ Secretary)
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Cape), Lacea Loader (National Chairperson), Maishebe Setlatjile (Chairperson: Gauteng), 
Marick Hornsveld (Chairperson: Western Cape), Mamosa Makaya (Chairperson: Free State), 
Lizo Phiti (Board Member), and Jandré Bakker (Coordinator: Excellence Awards). 




