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ABOUT TRIALOGUE
Supporting better business

Services: 

CSI advisory, including CSI strategy development
and implementation support
Integrated thinking advisory 
Monitoring and evaluation
Corporate reporting

Knowledge-sharing platforms: 

The Trialogue Business in Society Conference and
monthly CSI webinars  
The Trialogue Knowledge Hub 
https://www.trialogueknowledgehub.co.za
The Trialogue Business in Society Handbook 

https://www.trialogueknowledgehub.co.za/
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Corporate 
Responsibility (CR)

Corporate Social 
Investment (CSI)

• Sustainable business 
• Responsible business
• Sustainability
• Corporate citizenship
• Triple-bottom-line 

• Socio-economic development 
(SED)

• (Strategic) philanthropy
• Corporate community 

involvement (CCI)
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2021 CSI EXPENDITURE IN SOUTH AFRICA 

Source: Trialogue Business in Society Handbook 2021
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DISTRIBUTION OF CSI EXPENDITURE IN SA 2021 

Source: Trialogue Business in Society Handbook 2021
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VOLUNTEERING

Source: Trialogue Business in Society Handbook 2021
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TOP RANKED COMPANIES 2021

Source: Trialogue Business in Society Handbook 2021
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INVESTMENT IN EDUCATION



10

Inyathelo Annual Survey on Philanthropy in Higher Education (ASPIHE)

In 2019, universities participating in the survey reported a collective total of 
nearly R1.55 billion in receipted philanthropic income, lower than both 2017 
(R1.71 billion) and 2018 (R1.61 billion), but University of Johannesburg was 
unable to participate.
– Trusts and foundations accounted for 39%, private sector 38% (more than 

double the proportion in 2013), individuals 10% 
Total Advancement income (philanthropic income plus SETA funding) was more 
than R1.94 billion in 2019, up from R1.91 billion in 2018.  
A larger proportion of philanthropic support is local, a significantly positive 
trend for South Africa. 
The skewed patterns in wealth distribution have remained consistent over the 
years, with philanthropic support and an alumni wealth base favouring the 
research universities 
– In 2013, 94% of all donor income to the participating institutions went to five 

historically advantaged institutions (R622 million), and 6% to five historically 
disadvantaged institutions (R37 million). 

– In 2019, the income for historically advantaged institutions was 95% of all 
donor income (R1.48 billion out of a total of R1.55 billion). 

INVESTMENT IN UNIVERSITIES
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Increased stakeholder interaction

Increasing collaboration

Applied measurement

Innovative finance

Application of technology and data

Increasing professionalisation

Source: Trialogue 

CSI TRENDS

Increasing integration

More focused CSI

Support for social justice

Greater employee engagement
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Funding sources
– Seek a variety of funding sources to address different operational requirements
– Target fewer, more relevant CSI budgets and understand the strategic CSI positioning of the companies that you approach 

(including their business agendas)
Align the ask
– Adopt a partner mindset 
– Strive to engage at a direct level (rather than submitting unsolicited proposals)
– Involve your leadership in process to secure funding and agree terms
– Identify financial and non-financial needs suited to company
– Offer clear opportunities for reciprocity and recognition
– Strengthen relationship through volunteerism offering
What to include
– Ensure the ‘compliance’ boxes are ticked
– Share your track record of funder relations and financial stability 
– Show adoption of lead practice / thought leadership
– Build in monitoring (and evaluation if possible) as part of the deal 
– Commit to required reporting and accountability, and be transparent in reporting of performance and financials (challenges 

to be shared and confronted, not hidden)
– Build factors into your proposal that would contribute to smooth exit

FUNDRAISING CONSIDERATIONS
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Trialogue webinar on Fundraising from corporates: 
https://trialogue.co.za/trialogue-webinar-fundraising-from-corporates/#
– Top two factors companies look for: proven impact and alignment with 

company focus

FURTHER TRIALOGUE RESOURCES ON FUNDING LANDSCAPE 

Article in the 2020 Trialogue Business in Society Handbook on fundraising in a 
changing world:  https://trialogue.co.za/publications/business-in-society-
handbook-2020-digital/
– Highlighted importance of ongoing and open engagement, building 

communities and sense of belonging and digital transformation

https://trialogue.co.za/trialogue-webinar-fundraising-from-corporates/
https://trialogue.co.za/publications/business-in-society-handbook-2020-digital/
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THANK YOU!

Participate in the Trialogue Business in Society Handbook 2022
- Book space to share your organisation’s stories and successes 

Feature on the Trialogue Knowledge Hub www.trialogueknowledgehub.co.za:
- Contribute a case study
- List in the NPO directory

Register for the next Trialogue webinar – scheduled for 29 September 2022 on ‘collective 
impact’ 

Save the date for the 2023 Business in Society Conference on 9 and 10 May 2023

http://www.trialogueknowledgehub.co.za/

